Arts for LA

LA City Team Kickoff Meeting, June 30, 2010

Arts Education Breakout Session Notes

Notes taken by Katy Hickman
· LAUSD Arts Education is rapidly changing

· Professional development, innovative partnerships, need for flexibility inside and outside 

· What’s tested gets taught

· We need to increase community awareness, find creative solutions and help foster a hunger for the arts in our schools.

· People on the ground, collaboration and sustainable leadership can make a difference.

· Arts education builds 21st century skills.

What are some things that have stood out for you? 

· Reflections 1 on 1 828 parents came to collaborative after this, I am not going to cut the other 50% 

· Cortines answers phone between 7-8

· Advocacy must come from parents

· Arts orgs must work more with parents—how do arts organizations bridge that gap and reach parents?  Can’t necessarily go through teachers.

· Parents need to be/can be organized into voting blocks

· Importance of a coordinated and collaborative effort

· 26 cities within the school districts

· Blow to Arts Community Partnership Network (ACPN) in January 2009—nonprofit arts education providers affected

· Parents need clearing house to coordinate PTA.  Could Arts for LA can be that clearing house/hub?

· Not happening in Valley – not through PTA, anyway

· Alexandra’s PTA is more enlightened 

What has worked well?  What does the next ten years look like?

· Nury Martinez wants to make arts the fifth core subject – College Board adopted 8 recommendations in October

· Short range plan – two years to get back what we’ve lost. Mid range plan – how to go forward. Long range plan – where do we want to be?  How do parents push that planning process forward?

· Is there a way to generate a for-profit venture as a source of funds?

Who are our stakeholders?

· How can we get more people involved?

· Studio/Movie industry help? 

· Corporations need to have stake in creative development

· Target gave bus money

· Community ownership

· Neighborhood councils/chambers of commerce

· Parents are still untapped; how can stakeholders get parents organization?

· NAEP can be powerful tool that can have a direct impact on specific sites

· STEAM instead of STEM

· “21st Century Skills” as starting point for common message

· What is one thing you can do?

· Extend parent training program

· Identify possible business parent groups and reach out to them

· Speak to PTAs and ask them to join Arts for LA

· Identify local PTA approach

· Work with school – reaching out to frontload parents

· Link websites and blogs to Arts for LA

· Work on well-defined vision of STEAM

· Be politically proactive to really understand the budgets and legislation

· Learning more about Arts for LA

· Telling our story better

· Email blast or using social networking to communicate with parents

· Continuing educating principals, local and state leaders

· Reaching out to your office or place where you work, telling the story

· Pre-k through post 12: paint the whole picture

· Network, communicate, wash-rinse-repeat

· Discover active community groups

· Reinstating arts cadre 

· Get a contact for every PTA

